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Blurb

Sustainable and organic agriculture is at the heart of all these issues and can serve as a viable and productive solution for a more sustainable

fiiture. As consumer demand for better food outpaces supply, increasing numbers of small-scale sustainable farmers -young and old - are

coming onto the scene to meet the need.

As younger generations search for greener jobs, sustainable and organic farming offers an opportunity to make a positive impact on the

environment and make a comfortable living. Sustainable farming operates with the understanding that the health of the soil is directly related

to the health of the crops and future yields. Inspiring younger generations to have a role in agriculture becomes more and more important as

the average age of a farmer, currently 55, rises and questions abound over  who will grow our food in the future. Young people are not the

only ones interested in advancing organic agriculture, however. With the Food and Agriculture Organization of the United Nations estimating

that agriculture is responsible for an estimated one-third of global warming and climate change, conventional farmers and second-career

individuals are entering sustainable agriculture motivated by a longing to leave a lasting and positive impact on the world.

 The increase in demand for organic food is fueling a resurgence of small-scale farms around the World. Concems over obesity, pesticides,

hormone use, and protecting the environment are reshaping the way many consumers think about food. Potential dangers in food from

overseas sources, as well as the local economic benefits are key issues in the shift in outlook. Stemming from that attitude shift is a market

demand that is far outpacing supply. Organic food sales are the fastest growing sector in the food industry,

The growing market demand, creative options to get crops into the marketplace, the critical lack of supply catalyzing a resurgence of small-

scale sustainable farms - all these are shifting the paradigm and yielding exciting opportunities. Farmers now sell at local farmers’ markets;

run Community-Supported Agriculture programs to support their operations; conduct direct sales to restaurants and institutions seeking local,

sustainable food; form cooperative purchasing and sales ventures; and take part in agri-tourism as a form of eco-tourism. These options

provide farmers with diverse and creative income sources that help support their farming enterprise as well as the local economy. In tandem

with the financial benefits to the local economy, the local community is strengthened because of all the direct connections to the fanners and

good food.
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